
Is there a health and safety issue in your locality or industry sector which needs addressing? Do you want 
to get something off your chest, defend your profession or set the record straight?

We all read things in the media with which we don’t agree. 
The media are well aware of this. They like to report on 
things that spark debate.

IOSH encourages its members to contribute to conversations 
on matters relating to health and safety. Let’s get the ball 
rolling…

Many publications have a ‘letters to the editor’ section, 
inviting readers to contribute to the debate and air theirs or 
their organisation’s views. We can guide you through the 
process of writing and submitting one of these letters.

1. Choose your issue
 Issues could include a positive story which needs 

supporting, a thoughtful response to an OSH failure, or 
one of those ‘elf and safety gone mad’ stories by ill-
informed commentators. If you have a valid, robust point 
to make, your contribution could be exactly what readers 
want (or need) to see.

2. Respond quickly
 The media is a fast-moving environment. Today’s big 

headlines will soon become old news. With this in mind, 
don’t delay if you want to write a letter. Depending on 
the publication, if you leave it a few days, it could be too 
late.  

3. Consider what you want to say
 People responsible for the letters pages in either print 

or online can get bombarded with mail. It is crucial that 
you have an interesting point to make, to ensure your 
letter stands out from all the others. Ask yourself whether 
readers of the publication will be genuinely interested in 

what you have to say; that’s what the editor will ask, after 
all. Test your point of view out on friends and family.

4. Addressing your letter
 Traditionally most letters begin with ‘Dear Sir’, no matter 

whether the editor is male or female. We will check your 
target publications to see what form of address they 
favour.

5. Make it clear what you are referring to
 Mostly, letters to editors refer to an article which recently 

appeared in that publication. Alternatively, it might be 
a previously published letter. Make it clear what yours is 
about early on, to what it refers and when the original 
was published. The following is a hypothetical situation:

 On 23 May, a local newspaper delivers stinging criticism 
of the cancellation of a village fair because of a shortage 
of stewards. The headline blasts ‘Elf and safety killjoys 
wreck day of fun’

 Your response could begin: Your article ‘Elf and safety 
killjoys wreck day of fun, 23 May’ pokes fun at the serious 
reasons for the cancellation of the fair. It fails to consider 
the risks faced by the public …’

6. Don’t over-write
 Try to keep your letter to no more than 200 words in 

length. You may have a lot to get off your chest, but 
less is more. Keep yours succinct and to the point. As 
mentioned, a lot of people try to get their views aired, so 
there isn’t much room. Those who open the letters are 
often pressed for time so like to see a short note raising 
interesting points.
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7. Once you’ve finished
 If you are representing an IOSH branch or group in your 

letter, please send your draft to the communications 
team, who will take a look at it and provide feedback on 
whether it hits the right notes. If it does, we’ll be able 
to help ensure it is sent to the right person (very often, 
it isn’t the editor him/herself who opens and reads the 
letters). If it doesn’t, we’ll provide constructive feedback 
on how it can be improved.

8. Sending your letter
 The communications team can give you details for the 

right people to contact and suggest ways to get their 
attention. We can also provide advice on formatting the 
letter and whether it should be sent in the body of an 
email.

9. Enjoy seeing it published … hopefully!
 Of course, you want your letter to be published. So do 

we. But we can never give a 100% guarantee it will 
be. At the end of the day, that is down to the editorial 
decision-makers at each particular publication. 

Get in touch:
You probably already know which Communications Officer 
looks after your branch or group (if in doubt, please ask your 
Relationship Manager). 

As a reminder, our details are:
Simon Butt-Bethlendy, IOSH PR Manager,  
simon.butt-bethlendy@iosh.com or telephone  
+44 (0)116 257 3371 or +44 (0)7790 607217

Marcus Boocock, IOSH Communications Officer,  
marcus.boocock@iosh.com or telephone  
+44 (0)116 257 3139 or +44 (0)7980 004474
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