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Introduction 
 
Social media plays an important role in IOSH communications. We share a wide variety of news and 

information through our range of social media channels to maximise engagement – letting more 

people see and benefit from our content. 

 

This business rule has been developed so that volunteers are aware of how to use social media in a 

responsible way while volunteering for IOSH. 

 

Purpose 
 
The purpose of this document is to provide clarity for volunteers on IOSH’s expectations and guidance 
for using social media while volunteering for IOSH.  
 

Scope 
 
The social media business rule will be managed by the Marketing and Communications and 
Governance team to support IOSH volunteers when using social media.  
  

Roles and responsibilities 
 
Social Media and Community Lead – owner of business rule 
Brand and Reputation Manager and Corporate Content and Campaigns Manager – will support 
with social media queries that could impact IOSH’s brand and reputation  
Governance team – will support with social media queries in relation to volunteer behaviour which 
breaches the business rule   
Volunteers - all volunteers are responsible for their own compliance with this business rule and for 
ensuring that it is consistently applied 

 
The social media business rule 
 
1.0 Introduction 
 

Social media is the collective term for many web-based and mobile community platforms and tools 

that enable people to interact with one another online.  

 

Examples of social media include: 

▪ Social networking sites Facebook and LinkedIn 

▪ Micro-blogging sites such as Twitter 

▪ Blogs such as WordPress and Tumblr 

▪ Communications platforms such as WhatsApp, Messenger, Signal and 

Telegram 

▪ Digital content sharing sites such as YouTube, Snapchat, TikTok, Instagram 

and Pinterest 

▪ Forums such as Reddit and Quora. 

 

IOSH uses social media as part of its marketing communications strategy, and for internal 

communication, employee engagement and other productivity purposes.  
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The Marketing Communications team has authority to use social media to communicate on behalf of 

the Institution and is responsible for managing its official platforms, including Twitter, Facebook, 

Instagram, LinkedIn and YouTube.  

 

How IOSH volunteers behave on social media in their personal lives as well as when they are 

volunteering for IOSH can potentially reflect either positively or negatively on individuals and on the 

Institution. We encourage volunteers to help us promote and extend the reach of IOSH content, but it 

is important to do so in a responsible way.  

 

Please refer to the Social Media Handbook on the volunteer portal, which will be shared as part of 

your induction and ensure that you have read this business rule in full. 

 

 

2.0 Business rule statement 
 

We understand that, for most volunteers, social media is a key method of communication with friends, 

family and professional contacts. It is easy for boundaries between professional and personal use to 

become blurred so, as your Institution, we want to be clear in our expectations about how you use 

social media. 

 

This business rule is intended to help you make appropriate decisions about your personal use of 

social media, framed by a sound understanding of risks and opportunities whilst undertaking your 

voluntary role for IOSH. It outlines the principles we require volunteers to observe when using social 

media, the circumstances in which we will monitor use of social media and the action we will take in 

respect of breaches of this business rule. 

 

This business rule covers all volunteers at IOSH. You are expected to always comply with this 

business rule to protect the privacy, confidentiality, and interests of IOSH and its services, members, 

volunteers, employees, partners and customers. 

 

You must ensure that your use of social media does not adversely affect IOSH or its business. 

Factually incorrect messages posted online about the Institution risk damage to its reputation and 

credibility. If you’re unsure about the messaging, contact your IOSH contact.  

 

Breaches of this business rule may be dealt with under IOSH’s Volunteer Code of Behaviour section 

4.6. 

 

3.0 Engaging with IOSH’s social media content  

 

We encourage you to like and share IOSH’s social media content via your own social media 

channels. We value this commitment to help extend the reach of IOSH’s messages benefiting more 

people. Please refer to the Social Media Handbook for guidance on this. 

 

We’re proud of the contributions our volunteers make to IOSH and actively encourage you to 

comment on our posts, however it’s important to remember your comments can be seen by all our 

followers, and yours, around the world.  

 

 

As a general rule: 

 

3.1  If you have negative feedback or a grievance to raise with IOSH, take it up internally 

via the approved channels. You must have regard to the reputation and good 

standing of IOSH and other members. You should avoid conduct online that brings 

you and/or other members and/or IOSH into disrepute; and/or is prejudicial to the 

https://iosh.com/my-iosh/volunteer-portal/networks-toolkit/social-media/


 

Version 1 Social media business rule - volunteers Reference code Page 3 of 6 

Printed copies of this document may not be the latest version. Please refer to the intranet for the latest updates. 

 

interests of IOSH. Such conduct may include injuring the reputation of a member and 

inappropriate behaviour. The impact of behaviour which breaches the above are 

outlined in section 6 of the Volunteer Code of Behaviour and IOSH Code of Conduct 

(Regulation 6). 

 

3.2  Avoid responding to criticism from IOSH members on IOSH’s social media channels 

as discussions can escalate to become arguments. IOSH’s Social Media and 

Community team monitor comments on IOSH’s channels and will respond 

appropriately to questions or criticisms.  

 

If you come across an account claiming to be run by IOSH and you suspect it is fake, do not engage 

with the account directly. Contact socialmedia@iosh.com with a link to the profile in question and we 

will follow up accordingly.  

 

If you see a negative post about IOSH or need support to respond to an IOSH-related comment on 

your own profile, please email socialmedia@iosh.com. 

 

 

4.0 Using social media in your personal life 

 

Social media use now spans people’s personal and professional lives. Therefore, volunteers who use 

social media in their personal lives should be aware that its inappropriate use could harm not only 

their reputation, but also that of IOSH. 

 

If you identify yourself as an IOSH volunteer on social media and discuss your volunteer work, you 

are expected to behave professionally and in a manner that is in line with our Volunteer Code of 

Behaviour. 

 

Be aware that your personal profiles, your interests, opinions, attitudes and tone of voice can all be 

linked to your profile as a professional. 

 

When using any social media channel, you should follow the principles below: 

 

4.1  Respect other people – This includes behaving in an appropriate manner.  

 Inappropriate behaviour includes the use of foul language or acting in an   

 intimidating or threatening way. Respecting an individual’s rights will include  

 ensuring that you do not discriminate on the grounds of age, disability, gender  

 reassignment, marriage and civil partnership, pregnancy and maternity, race,  

 religion or belief, sex and sexual orientation. Race includes colour, nationality and 

 ethnic or national origin. You should not discriminate on the grounds of socio- 

 economic status either. 

4.2  Live by the Volunteer Code of Behaviour – The Volunteer Code of Behaviour sets 

out the responsibilities that volunteers have while they are undertaking duties on 

behalf of IOSH, and what will happen when words or deeds fall short of what would 

be classed as acceptable under a set of principles. So do not speak in a derogatory 

way about other people and organisations and don’t post false, offensive or obscene 

material that may cause embarrassment to IOSH, its customers, partners or 

competitors. 

4.3 Make it clear your opinions are your own – You must ensure your social media 

profiles and the content you post is consistent with how IOSH would expect you to 

present yourself to colleagues and business contacts. If you identify yourself as an 

IOSH volunteer, make it clear that your views are your own, and not those of IOSH. 

Even if you do not identify yourself as an IOSH volunteer, others may link your 

personal activity online with your volunteer role, so conduct yourself well.  

mailto:socialmedia@iosh.com
mailto:socialmedia@iosh.com
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4.4  Understand the implications of defamation – If you post comments online that are 

considered harmful to an individual’s or organisation’s reputation, then you can face 

legal proceedings. This applies if someone can show how you have lowered their 

reputation in the eyes of others. It is also important to remember that posts other 

people make on your social media profiles could leave you open to being sued for 

defamation. 

4.5  Ensure comments are legal – It is possible to fall foul of the criminal courts when 

using social media. Comments that incite people to commit a crime or are prejudicial 

to a court case are a serious breach of this business rule. 

4.6  Remember that almost everything on the internet is public – Customers and 

colleagues may have access to the content you post online, and information originally 

intended for friends and family can be passed on and traced back. It is best to 

assume that all your social media communications are visible to everyone, anywhere. 

4.7  Get your facts right – You may be well-intentioned when posting information on your 

own social media channels about IOSH or other matters but be careful to ensure it is 

accurate.  

4.8  Respect copyright and intellectual property rights – If you wish to share any 

original content created by another individual or organisation, always make sure you 

have permission to do so. Do not copy photos from the Institution’s website or shared 

folders to use for your own purposes. These are copyright protected. IOSH logos 

must only be used in certain circumstances. Consult the IOSH Brand team at 

brand@iosh.com for full information.   

4.9  Always protect information about IOSH – Be careful not to post online any 

sensitive or confidential information about the Institution, including our systems, 

plans, colleagues or customers. Our competitors and the media can search the 

internet about us, so help IOSH protect its creativity and integrity by being careful 

about the content you share online. 

4.10  Don’t bring the organisation into disrepute – Volunteers should not air grievances 

or publish anything that risks bringing the Institution into disrepute. Only share 

information about IOSH that has been published by the Institution on its social media 

platforms. 

4.11  Report content posted online by others that concerns you – As an IOSH 

volunteer, you can help the Institution protect and strengthen its reputation and 

integrity by reporting anything you see posted online about IOSH that appears 

inaccurate, defamatory, in breach of copyright or commercially sensitive. Report any 

issues you think are concerning to socialmedia@iosh.com. These will be reviewed 

and escalated as appropriate.  

 

5.0 How to publicise content on IOSH’s social media channels  

If you’re aware of content that could be promoted on IOSH’s social media channels, then please 

speak to your IOSH contact.  

 

6.0 Engaging with content shared by potential competitors 

 

The occupational safety and health profession is complex, and we have a wide and varied community 

of partners with whom we have built valued relationships, as well as competitors seeking to gain 

advantage. Some of our partners may also be competitors in different contexts. Always stop and think 

before sharing or promoting content about other organisations’ advice, products or training courses. 

You may, inadvertently, be helping them compete against IOSH. If in doubt, check with your IOSH 

contact first.  

 

 

7.0 Responsibility/monitoring 

 

mailto:brand@iosh.com
mailto:socialmedia@iosh.com
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All volunteers are responsible for their own compliance with this business rule and for ensuring that it 

is consistently applied. You should therefore ensure you take the time to read the principles set about 

above, understand them and abide by them. 

 

If IOSH are alerted to any inappropriate online behaviour, this will be raised with and followed up by 

the Governance team.  

 

Please be aware that any use of social media (whether or not accessed for volunteer purposes) may 

be monitored and, where breaches of this business rule are found, action may be taken under our 

Volunteer Code of Behaviour. If necessary, such information may be handed to the police in 

connection with a criminal investigation. 
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Review 
 
This business rule is subject to review by November 2023.  
 

Version Control 
 

V Last 
amended 

Author Reason for amendment Review 
date 

1 
November 
2022 

JD/RE/SBB/LM/NS 
New business rule 
created 

November 
2023 
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Business rule owner Jasmeen Daji 
Business rule 
contact 
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Related operational 
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